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Ronyellow Market Research

Ronyellow Market Research is a global provider of data solutions and survey sample services,
specializing in B2B, B2C, and healthcare market research insights.

Since 2015, we have been partnering with leading names in the marketing research industry to deliver
high-quality data samples and actionable insights.

Ronyellow Market Research reaches participants in 30+ sample countries via Internet,

telephone, mobile and other ways.

We operate from UK, India, US, Australia, and remote staff in over 4 countries. We offer survey
samples, data collection, CATI, questionnaire design, programming & reporting, analytics and data
processing.

The team at Ronyellow Market Research is led by trained, certified, domain experience professionals, who
have the expertise, technology and resources to take your business to the next level. Our experienced
market research professionals are committed to delivering innovative, risk -reducing solutions and using
the latest digital equipment and software to provide technology solutions to meet your business goals.

Together our entire Ronyellow Market Research team brings a wealth of knowledge and
collective expertise in custom market research, online panel development, sample delivery and
research technology.

Ronyellow Market Research panel connects you to any respondent or specialty population to measure
and track attitudes and behaviours in almost any market around the world, quickly and efficiently.



Top Panel Countries
United States

Genders Education

School Grades 3 or Below 9
u School Grades 4 - 8
m Male _
Female Some High School

High School Graduate

Vocational Training

Some College

Associate Degree

College Degree

Some Graduate

Masters Degree

Doctorate Degree

None Of The Above

A .H .8 18%. 17J Languages Spoken
11%. l . l . ¢ ENGLISH — SPANISH

<18 18-24 25-34 35-44 45-54 55-64 >65

e | Panelists: 1.578.815




[ |
Male
Female

Age

<18

18-24 25-34 35-44 45-54

55-64 >65

Education

School Grades 3 or Below
School Grades 4 - 8
Some High School

High School Graduate

Vocational Training

Some College

Associate Degree

College Degree

Some Graduate 9

Masters Degree

Doctorate Degree

None Of The Above

Languages Spoken
ENGLISH - FRENCH

Registered Panelists: 407,758




N United Kingdom

Genders

[ |
Male
Female

0.25

0.2

0.15
0.1

0.05

<18 18-24 25-34

35-44 45-54 55-64 >65

Education

[ 119
Some College Tl _l,é T
Associate Degree [l l lmti/n l 1
(
College Degree - }fw/,l
(
Some Graduate [ 1510/ ]

Masters Degree
Doctorate Degree

None Of The Above

Languages Spoken
ENGLISH

Registered Panelists: 292,571




Australia

Genders

[ |
Male
[
Female

0.25
0.2
0.15
0.1
0.05

<18

i-4.0.0.0
18% 17% 199
12%. l l l 11%

18-24 25-34 35-44 45-54 55-64 >65

Education

School Grades 3 or Below!-.2
School Grades 4 - 81 4%
i . B%
Some High School —
High School Graduate 8%

Vocational Training ', 4%

Some College - 2% )

Associate Degree 8%

( 229%
College Degree | | 2

Some Graduate 14% J

Doctorate Degree ;5%

None Of The Above=

Languages Spoken
ENGLISH

Registered Panelists: 323,145




Genders

B |
Male

[ ]
Female

Age

0.25

0.2
0.15

. 21%' 20%' 18%. 17%.
11%. . . . . 11%

<18 18-24 25-34

0.05

35-44 45-54

55-64 >65

Education

School Grades 3 or Below
School Grades 4 - 8
Some High School
High School Graduate
Vocational Training
Some College
Associate Degree
College Degree
Some Graduate
Masters Degree
Doctorate Degree

None Of The Above

Languages Spoken
ITALIAN

Registered Panelists: 231,1450




= Male

Female

0.25
0.2

0.15

] “H
0.1 16%
0.05 l

<18 18-24 25-34 35-44 45-54  55-64 >65

Education

School Grades 3 or Below

School Grades 4 - 8 oo

Some College | 11%

Associate Degree |, 9%

College Degree [ 1 117%

Some Graduate ' 1 f'w"l

Masters Degree
Doctorate Degree

None Of The Above

Languages Spoken
CHINESE

Registered Panelists: 3,304,623




Genders

[ |
Mal

g Male
Female

Age

0.3
0.25
0.2

0.15

0.1
0.05

18-24 25-34

35-44 45-54 55-64 >65

Education

School Grades 3 or Below

School Grades 4 - 8 [3'

Some High School | 10%

High School Graduate | 11%

Vocational Training m

11%

Some College |

Associate Degree m

18%

College Degree |

Some Graduate | 13%

Masters Degree | 10%

Doctorate Degree
None Of The Above E!’/o

Languages Spoken
HINDI - ENGLISH

Registered Panelists: 928,185




Germany

Genders

m Male
M Female

Age

0.25
0.2
0.15
0.1
0.05

<18 18-24 25-34 35-44 45-54 55-64 >65

Education

School Grades 3 or Below m)
School Grades 4 - 8 [E

Some High School f_—l%_'

High School Graduate - 10%

Vocational Training '__5%' |
Some College | 13% )
Associate Degree
College Degree | 20% |
Some Graduate | 13% J
Masters Degree | 1%

Doctorate Degree

None Of The Above @

Languages Spoken
GERMAN

Registered Panelists: 112,452




[ |
Male
Female

Age

0.25
0.2
0.15
0.1
0.05

<18 18-24 25-34 35-44 45-54

55-64 >65

Education

School Grades 3 or Below GA
School Grades 4 - 8 Q

Some High School m

High School Graduate - 10%

Vocational Training E

Some College | 13%

Associate Degree

% )

College Degree | 20

13%

Some Graduate |

11%

Masters Degree |
Doctorate Degree
None Of The Above Q%

Languages Spoken
JAPANESE

Registered Panelists: 645,612




Genders

[ |
Male
]
Female

0.25
0.2
0.15

0.1
0.05

<18 18-24 25-34 35-44 45-54 55-64 >65

Education

School Grades 3 or Below m
School Grades 4 - 8 [3
Some High School

High School Graduate | 11% )
Vocational Training m
Some College | 13%
Associate Degree [ : 11% )
College Degree | 17%
Some Graduate - 12%
Masters Degree - 12%

Doctorate Degree
None Of The Above G’/o

Languages Spoken
SPANISH

Registered Panelists: 51,322




I France

Genders

|
- Male

Female

Age

0.25
0.2
0.15
0.1
0.05

<18 18-24 25-34

35-44 45-54 55-64 >65

Education

School Grades 3 or Below g
School Grades 4 - 8
Some High School

High School Graduate | 1%
Vocational Training E
Some College | 12% )
Associate Degree
College Degree | 20%
Some Graduate | 13% )
Masters Degree m

Doctorate Degree
None Of The Above Q%

Languages Spoken
FRENCH

Registered Panelists: 345,014




q )
- Brazil

Genders

[ |
Male
]

Female

0.25
0.2
0.15
0.1
0.05

<18 18-24 25-34

35-44 45-54 55-64

>65

Education

School Grades 3 or Below 4%
School Grades 4 - 8
Some High School
High School Graduate
Vocational Training

Some College | 13%
Associate Degree

College Degree | 19%

Some Graduate 12%

Masters Degree m
Doctorate Degree
None Of The Above Q%

Languages Spoken
PORTUGUESE

Registered Panelists: 326,326




—

/-3“:"/
I“ Mexico

Genders

- Male
Female

0.25
0.2
0.15

0.1
0.05

<18 18-24 25-34 35-44 45-54

55-64 >65

Education

School Grades 3 or below @,

School Grades 4 - 8 Q
Some High School

High School Graduate l 11%
Vocational Training
Some Colleges | 14%
Associate degree [ : 11%
College Degree ' 18%
Some Graduate 10%
Masters Degree 12%

Doctorate Degree
None Of The Above E!%

Languages Spoken
SPANISH

Registered Panelists: 312,750




—

S
ﬂ New Zealand

-

Education

Genders

School Grades 3 or Below [36
School Grades 4 - 8 [E

: Male Some High School
Female High School Graduate | 11% )
Vocational Training
Some Colleges | 14% |
Associate Degree [ 11% )
College Degree | | 16% 1
Some Graduate | 0%
Masters Degree | 10% 3
Doctorate Degree IE'

None Of The Above D%
0.25

0.2
0.15

Languages Spoken
ENGLISH

0.1
0.05

Registered Panelists: 112,750

<18 18-24 25-34 35-44 45-54 55-64 >65




We're now covering even more countries for consumer and
B2B respondents across various markets.

And we're still growing!

Country Registered Panelists Country Registered Panelists
Sweden 94,420 Philippines 143,519
Malaysia 93,003 South Africa 84,427
Denmark 30,204 Thailand 91,422
United Arab Emirates (UAE) 32,976 Belgium 43,355
Netherlands 71,955 Russia 31,264
Indonesia 91,873 Colombia 11,231
Singapore 63,743 Poland 11,218
Taiwan 42,659 Argentina 12,216
South Korea 65,602 Vietnam 73,140
HU 36,564 Hong Kong 35,151
Turkey 25,146 RO 32,151
Chile 22,102 Austria 30,587




PERSONAL HOUSEHOLD

Age / gender of children
Children under 18 living in
household Own / rent home
Appliances in household
Smart phone

Mobile phone brand

Mobile phone service
provider Mobile phone usage

Number of pets

Type of pets

Pets intended to buy in future
Amount spent on pets
Languages spoken in home
Total household income
Internet connection

Gadgets and gizmos

FOOD & BEVERAGE

Frequency of drinking alcoholic
beverage Beer drinker
Frequency of drinking beer
Types of beer

Wine drinker

Frequency of drinking wine
Types of wine

Types of restaurants

Names of restaurants

Dining out

Number of times visiting a bar
Number of times visiting a restaurant
Frequency of drinking beverages

~ Respondent in-depth. profilingon

various topics.

Industry

Number of employees
Employment status

Job title

Job role

Current occupation

Number of offices of the company
Company annual revenue
Decision maker

Store types

Retail stores by name
Online shopping

Amount spent per month
Recent large purchases
Credit card ownership
Mode of payment at store
Frequency of visiting stores

ENTERTAINMENT

Movies

TV shows

Number of movies at theatre per year
Number of hours of TV per week
Video games

Consoles

Consoles owned

Type of TV service subscribed

TV shows over Internet

Movies purchased from TV

Games yearly purchased

Gaming hours / month

Hobbies and interests

Areas of interest

Internet

Hours spent on Internet at home and work
Internet service provider (ISP)

Sports

Activities

Politics

Type of Internet provider

AUTOMOTIVE

Car owned / leased in household
Type of car owned / leased
Brand / type of car

Purchase decision maker

Car accessories

Insurance claim

Insurance provider

Use roadside assistant

Make of vehicles owned / leased

Other vehicles owned / leased

TRAVEL

Business travel

Leisure trips

Domestic and international vacations
Airline used for traveling

Hotel category

Vacation types

Model of booking tickets

Car rentals

Travelled on a cruise

Country visited

FINANCING & INVESTING

_____________[BUSINESS-TO-BUSINESS HOBBIES & INTERESTS ]

Number of debit cards

Credit card types

Average credit card balance
Decision maker

Primary bank account

Mortgage

Type of accounts (savings,
checking) Investment real estate

Net worth

Brokerage account

Tax payment / services
Type of insurance product

HEALTH & FITNESS

Gym / club membership
Type

Health insurance

Health insurance company
Place of purchase
Decision maker

Smoker

Frequency of smoking
Plans to quit smoking
Past history of smoking
Spouse smokes
Ailments

Habits



Ronyellow Market Research Insight Facts

Ronyellow Market Research panel Ronyellow Market Research holds
covers the globe with multiple data points on respondents

6.5 million + covering interests, lifestyles,

communication, shopping, brands,
qualified and active respondents. frequency and more.

B2B, B2C, and Health care
2,8 mi"iOn + respondents are available.
Target your audience and
get your research completed
on time and within budget.

Responses and survey answers
by our panelists.



Reach Your Audience Efficiently and Accurately

AUTOMOTIVE
Identify your automotive targets across the globe via your choice of powerful selection options.
Reach anyone who wants to share their thoughts and opinions on cars and other vehicles.

PARENTS
Reach panelists with children of all ages, gender, and number. Refine your audience to parents with

newborn, toddler, teen or older children.

HEALTH AND WELLNESS

Ronyellow Market Research lets you dig beneath top-line selections to identify and recruit specific
and hard to reach populations. Through real-time dynamic profiling and detailed refinement
questions, our sample meets your needs, however tight your parameters.

Among the selects available are:
Allergies, Asthma, Diabetes, High blood pressure, High cholesterol, Obesity, ADD/ADHD,

Arthritis, Cancer, Chronic pain, Hepatitis, IBS, Incontinence, Lactose intolerance, Multiple
sclerosis, Osteoporosis, Skin conditions, and more.

MOBILE

With communication habits changing fast, you need to understand how your target market is getting
and sharing news and information today. Ronyellow Market Research, recruited from multiple
sources, puts you in touch with today’s mobile consumer on their terms.



BUSINESS OWNERS AND BUSINESS DECISION MAKERS

Ronyellow Market Research brings you access to the executives shaping today’s business environment.
Reach businesses across hundreds of industries and job titles including C-level executives, IT decision
makers, HR professionals and many more. Whatever the size of the company you are targeting from
large conglomerates to small start-ups, Ronyellow Market Research gets you the sample you need in
the countries you choose.

Select by:
Title, Company type and category, Areas of responsibility, Company size, Number of

locations, Geography, Company revenue, and more.

IT DECISION MAKERS
In a fast-changing business sector, it’s critical to use sample with up to date profiling and

accurate selections which reflect today’s technology.

The IT Decision-Makers audience includes current and in-depth selections in these key areas:

Software purchase responsibility, Software used, Experience by type, Size of company, Location
of company, Company revenue, Years of experience, Hardware ownership by device type and

manufacturer.

IT Decision-Makers are verified and carefully managed, with appropriate rewards, custom

messaging and dedicated teams focused on ensuring the quality of the responses.



GLOBAL REACH

All the opinions you need using the right mode every time. Reach consumer and business targets
online, via land line, mobile phone or mail.

The ability to select from over 1,000 profiles with multiple demographic and geographic options.

GLOBAL FOOTPRINT

We work on every time zone around the world. Emailed invites are sent to respondents according
to their time zone optimizing engagement and responses.
Ronyellow Market Research connects you with trusted opinions in 30+ countries to ensure the

right results the first time.

FLAWLESS DELIVERY

Quality data on time and on budget.
We deliver insights at the speed your business requires. Your business doesn’t have time to wait.
Big or small, we provide solutions to meet your needs and budget.

CONSULTATION

We help our clients to understand how people interact with brands, technology, services, and
products. Our experts discover not only the end result, but also the underlying mindsets, moods,
motivations, desires, and aspirations behind our panelists interactions with your brand.



RONYELLOW MARKET RESEARCH

Info@ronyellow.com www.ronyellow.com

UK: 27 Old Gloucester Street, London, United Kingdom, WC1N 3AX
INDIA: Ronyellow Market Research B3 Spaze IT, Sec-49, Gurgaon India 122001

© Ronyellow Market Research Services and Technology Ltd. All rights reserved
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